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Brazil: Increasing the Reach of the INIS Database by using Social 
Media

A long history of partnership

INIS began its activities in 1970 to collect and share scientific and 
technical information about the peaceful uses of nuclear science 
and technology, with participating nations collaborating to build a 
centralized database. In the same year, the Nuclear Information 
Center of the Brazilian Nuclear Energy Commission (CIN/CNEN) 
was created with the mission of representing Brazil in the INIS 
system. Since then it has played an important role in the context of 
Brazilian scientific and technological development as a database 
cooperative producer, a scientific and technical information service 
provider, and a knowledge generator, utilizing the INIS database.

Since the 1970’s, CIN/CNEN has developed new information 
products and services based on the INIS database and produced in 
cooperation with other INIS Members, in order to support research 
in nuclear and related fields and to keep researchers updated on 
the newest publications in their areas of interest.

FIG.1. CIN fan page (facebook.com/cnen.cin).

Some examples are the Selective Dissemination of Information 
Service (SONAR-INIS) — an oriented system for automatic 
notification of references - and SERVIR-INIS — a document 
delivery service that helps researchers, by integrating Brazilian 
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libraries with the INIS network and database, providing access to 
nuclear related documents. Both systems have been working 
together to bring the INIS database closer to the Brazilian nuclear 
community.

FIG 2. INIS app

Over the years, CIN/CNEN has studied and selected state-of-the-art marketing tools to 
democratize access to INIS content, aware of its importance to support research in national 
institutions at different levels of human, financial and technological resource development. In 
addition, we have increased the visibility of the work of local researchers who would otherwise 
not have their scientific documents widely disseminated.

Bringing nuclear science into the mainstream

CIN/CNEN has followed and adapted to new technologies, especially those related to information 
sharing and communication. The flow of communication of scientific information has been rapidly 
changing with the development of these technologies, more specifically with the advent of the 
Internet and its impact on social interactions.

Today, social media is not seen as the future of communication — it is the present reality. Among 
all of the social networking sites, Facebook is one of the most powerful social platforms, with 
millions of users accessing information on products and services every second.

According to statistics from the Nielsen Group, Brazilian Internet users spend more time on 
Facebook than on any other website - about 89 million Brazilians. This significant number of 
potential users cannot be ignored. Considering this, and looking to the future, CIN launched its 
Facebook fan page in January 2014 (Figure 1).

The content of the fan page is defined on the basis of CIN/CNEN’s main goal: dissemination of 
scientific and technical information on nuclear energy and related fields. Information about 
events, IAEA publications, and nuclear technology information is always posted, including 
highlights from the INIS database. We have identified interest in the INIS database content 
through the increasing subscriptions of the SONAR INIS service. Also, given that social networks 

Facebook fanpage and works 
with marketing communication 

activities and the document 
delivery service (SERVIR-INIS). 
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are relevant information sources, some products and services were integrated to Facebook with 
the development of focused applications that provide quick access to users. One example is the 
INIS database button (Figure 2) on our cover page that enables people to search the INIS 
database without leaving the Facebook environment.

The road ahead
After one year on Facebook, it is clear that the creation of the fan page was a step in the right 
direction. It has proven to be a powerful tool for spreading nuclear information to a broader 
audience. Our followers are mostly made up of researchers, students and professionals working 
in the nuclear and related fields from several countries in Latin America. It is also important to 
point out that the fan page could reach a non-specialized audience, as well as the general public. 
We believe that by supporting the dissemination of and facilitating access to the INIS database to 
a new audience, this fan page may also be a tool to improve the public perception of nuclear 
energy by sharing information on its peaceful applications.
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