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Commrunication in different keys

In moral dilemmas men go by a sense of justice: they solve a dilemma by
weighing the pros and cons on the basis of which they make a rational
choice.
Women go by a sense of concern: they deal with a dilemma by improving
communication between the parties concerned in order to find a common
solution.

Example: the Heinz dilemma.
Heinz' wife suffers from a specific type of cancer and is near death.
However, according to the doctors there is a very expensive medicine which
might save her life. Heinz tries very ha 'rd to scrape up the money but only
succeeds in getting half of the required amount. He takes the money to the
chemist and tells him that his wife is terminally ill, that he wants to buy
the medicine but can only pay half the price. The chemist refuses to sell
it to him for half the price. Heinz is so desperate that he breaks into the
pharmacy to steal the medicine.
The question is: may Heinz steal the medicine?

This moral dilemma was presented to Amy and Jake. Their solutions show in
which respect men and women are different.

Jake regards the dilemma as a conflict between life and right of ownership,
which can be solved by reasoning: life means more than money, so Heinz may
steal the medicine. He ignores the personal aspect and reduces the problem
to an unpersonal legal conflict.

For Amy the dilemma is not a kind of mathematical problem but a relational
problem. For her the world consists of relations and not of individuals. It
is not regulated by rules but by human relations. That is why she
interprets the problem as a lack of helpfulness on the part of the chemist.
She would solve the problem by activating mutual relations by increased
communication.

Both see -the need of agreement but they aproach the problem in different
ways. Jake's approach is impersonal, achieved by means of reasoning and
law, Amy's approach is personal by means of communication.
The general conclusion is that men are guided by 'justice', while women go
by 'concern'.

What is the effect of these differences between men and women in their
attitudes to risk-bearing activities, such as the use of nuclear energy?
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The acceptance of risk-bearing activities does not only depend on the
judgement of the risk but also on the expected advantages.
How the risk is weighed against other aspects depends on how the choice is
framed.
The decision process concerning nuclear energy (a.o.) shows four frames:

1. Technology
The decision process is technical which means that experts are taken at
face value because they are supposed to make rational decisions. The public
does not play an important part because it is not considered competent to
deal with these matters; emotional reactions are ignored or disposed of as
non-rational.
This frame is to be found in formal risk analysis.

2. Market
The pros and cons of an option are weighed in a process of negotiation
(strategy of compensation). One party tries to convince the other of the
advantages of an option; less attractive aspects have to be compensated by
aspects that are commonly considered positive (e.g. health risks against
employment).
The problem of this approach is that concerned citizens are inclined to
interpret it as bribery, as bargaining their health or the environment.

3. Justice
The decision process takes place according to procedures established
beforehand: the costs and benefits of all options are compared. As
procedural aspects are being focussed on there are no direct negotiations
between the parties concerned.

4. Participation
The essential problem is regarded as a problem of consensus which has to be
solved by consultation. When all parties concerned agree the decision
should be more acceptable.
The problem is that the public can not participate in the decision process
because of its lack of scientific and technical knowledge.

On the basis of the theory about the differences between men and women two
assumptions can be made:

1. Men will supposedly be more attracted by f ame 3 costs and benefits are
weighed against each other without direct negotiations between the parties
concerned This agrees with Jake's solution of the Heinz dilemma (he weighs
the pros and consand reduces the problem to an impersonal conflict).

2. Women are expected to be more attracted by frame 4 problems can be
solved by communication. Amy comes forward with this solution in the Heinz
dilemma.1
A problem, however, is -that, in general, women are less acquainted with
technology than men; a former Dutch study showed that this mainly explained
why women disapprove more strongly of nuclear energy than most men.
therefore it would be favourable if women would become more acquainted with
technology, which could be achieved if more women would choose a technical
profession, for example.
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How to attune communication to the target group

One of the most important conclusions of the research into the different
views men and women have is that the different frames have to be taken into
account during the communication process.
The communication model required is shown in the chart below:

A - SENDER B RECEIVER

The frame results feedback Changed attitude and
in an attitude and communicative behaviour
communicative behaviour

11 I
HOW TO WORD THE EVALUATION
MESSAGE

L--,;, CODING MEDIUM DECODING

In this model we see how sender A acts to change the opinion of receiver B.

First sender A formulates a message meant to convince receiver B. The
message is coded and adjusted to one of the four frames on which B founds
his opinions according to A.
The codes can even be changed when the message is sent, for example. if A
concludes from B's direct reaction that another frame would be more
effective.
The coded message is then transmitted to B by means of a medium (man,
radio, television, paper, etc.). If B can decode the message and accepts it
after evaluation a change in attitude may be effected.

A can be informed of these changes. If A succeeds in breaking through B's
decoding and evaluation barriers, the communication process has succeeded.
The better the frame is interpreted, the better the message will be
understood.

The study justifies the assumption that men and women not only think
differently but also talk differently. They think they use the same
language because they use the same formulations. The language of men and
women covers their own vocabulary of ethics. That is why the one tends to
misinterpret systematically the words of the other, which leads to
misunderstandings-hindering communication and cooperation. Concern (the
link between relation and responsibility) can be heard in the language used
by women.

As the experience of men has been accepted as a standard for centuries, it
looks-as if there only is one view and one interpretation. By introducing
more views human experience gets more complicated in which the true
features of men and women come to light.

In language we can distinguish digital and analogue language. Digital
language has to do with content (verbal communication), while analogue
language engages with language on a relational level (non-verbal
communication).



'2 

In communication theory analogue language does not only include the typical
non-verbal signals, such as eye contact, facial expression, gestures, etc.
but also smiling, blushing, sighing, clothing, smell. In short, analogue
language is always there and always influences other parties.

The advantage of analogue language. especially with respect to
participation, is that it is more appropriate for expressing relational
emotions. Body language often takes the task of (failing) words.

The key word in risk communication is confidence. This can only be gained
by breaking through the barrier of evaluation. One of the most effective
ways is by including female experience in risk communication. This results
in a new view of relations which can change the basic constructions of
interpretation. The difference between intent and interpretation can be
solved by the use of analogue language. Analogue language can be a
significant, rich ad powerful instrument of communication where words lack
force.


