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Every issue has its defining event. No-one in this room will bein
any doubt that the single word which'now embodies that difficult-to-
express unease felt by many people about nuclear power is Chemobyl.

In this sense, April 26 1996 will be far more than an anniversary, just
as Chernobyl was far more than a ery serious accident which was
nonetheless largely localised in its effects. It will be used by a those
who wish I to the industry - the professional campaigners in the
Green movement - and those who see an opportunity to sell
newspapers or TV programmes - the professional exaggerators - to
spread that unease as far as possible.

The British Nuclear Industry Forum, which consists of seventy
member companies at the heart of nuclear power in the UK, has
convened a Task 'Force, with an international membership, in an
attempt to make sure that we are ready for the anniversary, and to
respond to the tactics of the opposition in as effective a way as
possible. What I would like to do in the next few minutes is to outline
the general principles which have so far emerged from our discussions.

There are two guiding principles to our approach.

The first is that no matter how good a story Is about Chernobyl, it
is stil a bad story. The very utterance of the word wil rkindle that
send of uease which has done the nuclear industry so much damage.
So nothing that we do should result in a story being written that
was not going to be written anyway.

But secondly, this anniversary will be big news whether we like it
or not, so we must make the best of it. In this sense laie event
brings with it opportunities to remind people of positive messages, on
fuel diversity, on environment, and on Western efforts to help to
improve the safety standards of the nuclear industry in the region, and
the health of the people near Chernobyl.

This leads to a position for the campaign which might appear
paradoxical. We must be proactive but low-profile. We simply
cannot afford to keep quiet and let the wildest claims about te effects
of Chernobyl be spouted unchallenged. This does not simply mean
generating responses to stories once they have been published It
means analysing press coverage of previous anniversaries to understand
how the media are lilxly to treat it; it means a lot of behind-the-scenes
work bringing journalists into contact with the true facts of the matter.
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I say 'bringing journalists into ontact. with the facts' quite
deliberately. One interesting conclusion from the analysis which BNIF
has done on press coverage of the fifth and eight anniversaries, using
CARMA International, is as follows.

'The clear perception of the journalists is that the nuclear industry
wants to minimise, the impact of reporting of negative aspects".

In fact, the industry has only ever sought to tell the truth as it sees it,
based on what few reliable data are available. 'nere is a remarkable
gap between the perception - that Chernobyl has already lolled tens of
thousands of people, especially children and 'liquidators - and the true
situation, which is that apart from the deaths at the time and the
worrying increa in thyroid cancer incidence in Belorussia, no health
problems can be found that are linked to radiation exposure - though
of course the overall health of people near Chernobyl is just as bad as
that of.many other regions of the former USSR.

There is now a considerable literature expLaining t1is phenomenon.
Undoubtedly the imagery of nuclear processes - the atom bomb, of
course, but also stories of 'my guns' and the perversion, or even
destruction of nature through misuse of science which significantly
predates nuclear fission (we have just had another film about
Frankenstein released in the UK) - led people to believe that a nuclear
disaster would be globally catastrophic. It happened and it wasn't.
But people are remarkably good at ignoring vast amounts of evidence
if it conflicts with deeply-ingrained beliefs.

If the nuclear power industry takes the lead in promulgating the data
collected by the World Health Organisation and others, we and the
information may well simply be disbelieved, and our own growing
credibility wl suffer..

It follows that the industry must identify independent, relevant
academics who are prepared to talk in pubUc about the true
situation and encourage the media to talk to them - even if such
academics do not always take the same pro-nuclear Une which we
would ourselves.

The body of research evidence on public attitudes and risk
communication, gathered by 3M and others, will be invaluable in
guiding our own pronouncements on the true situation, but these
should be used in the background briefings rather than in high-profile
press work.
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We must also address the problems of the region itself, and especially
the safety both of the operating stations, and of the Chernobyl
'sarcophagus', in many ways a more urgent danger. Ile nuclear
industry will run an ongoing campaign for money to be made available
- we want to help, we ought to help, but we can't afford to-help. This
sends two messages. First, that money has to be spent. This would
both generate business for our companies, and reduce the risk of us all
being closed down bemuse of Chernobyl 2% as another aident
would be caUed no matter where it happened. Secondly, that our own
nuclear stations are safe - it can't happen here - and that we want to
spread that safety more widely. In addition, as CARMA says, 'logical
scientific arguments, however aurate, are drowned out by more
emotive images'. We must put a human face on everything we do,
and not be shy of empathising with the undoubted agony of the people
in the region.

And finally, the wider arguments for nuclear power can be introduced
by comparing the disastrous environmental effects of the burning of
coal and other fossil ftWs in the iast= bloc, and maldng the point
that even accepting Chernobyl, nuclear power has brought the same
benefits to the East as it has to the West.

These principles must be turned into a campaign - an international
campaign, with each country presenting the key messages in a key
way. Chernobyl will not go away, so it has to be managed. The
techniques we develop for the tenth anniversary will have application
for many years to come.


