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Not so long ago, the simple existence of a company's web site could be seen as a way on its own to
promote an image of modernism and openness.

Today, the use of internet has become so commonplace and the number of sites related to any given
industry so huge that companies must build a specific internet communication strategy should they want
to ensure a minimum of efficiency to their "cyber communication".

This is especially true for the nuclear industry: in its case, the challenge is to provide relevant and dated
up information to a broad and demanding audience when at the same time responding to attacks from
opponents who master "cyber-activism" with a great deal of skill.

Starting from this background, the proposed contribution will address the following topics:

Maintaining visibility among some 1,000 web sites registered under the name "nuclear"

Communicating in real time through internet (and intranet internally)

Ensuring synergy between internet and other communication tools.
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The world is changing. Environment and Health are key issues, especially in western countries. People
start to worry about the impact of the products they use or eat and about their legacy to their children, on
a worldwide scale : "We do not inherit the earth from our parents; we borrow it from our children" is one
of the current new mottos for the "citizens of Earth".

In such a context, nuclear energy is less accepted than before. The recent debate over the ozone layer,
global warming and climate change, GMOs, mad-cow disease and most recently uranium-based
ammunitions, cannot but reinforce the deep mistrust felt by large components of the society. Opponents
to nuclear energy have found a new audience, and some political decisions take this evolution into
account.

A new approach or the Internet Revolution
It is not easy to compete with speeches built on appealing irrational arguments - especially appealing to a
mother fearing for her children's health. In addition, EDF as a company is perceived as a large institution
which is not to be trusted. At least not systematically.
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