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Can we promote nuclear energy without talking about it?
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In France, the public as mixed feelings on the subject of civil nuclear energy. The terrorist attacks of
September I "', and to a lesser extent, the explosion of the AZF chemical plant JotalfinaElf) in Toulouse
a few days later, probably contributed to the further weakening of its image.

However, quite a while before the terrorist attacks, EDF had decided that instead of continuing to
44 challenge" public opinion directly on the subject of nuclear power, it would ratchet up the debate by
embarking on the path of sustainable development and consequently, on that of an energy mix.

Why?

EDF is an electrical utility of international dimensions. As such, it is duty-bound to meet the needs of the
planet (two billion people still do not have access to electrical power and this figure will probably have
doubled by 2020!), while limiting the impact of its activities on the environment, with particular reference
to greenhouse gases.

The solution to these energy needs is inevitably to be found in an energy mix, where all energy forms are
represented, without excluding or glorifying any particular one. Renewable energy forms will be
intensively developed in France and the rest of the world, as they provide an excellent solution for
developing countries.

Nuclear energy accounts for 35 of electrical power generation in Europe. Like all other energy forms,
it will have its role to play. Affirming this fact within the context of sustainable development and a very
receptive attitude towards all energy forms, is probably the greatest favour we can do it. When it comes to
renewing European nuclear power facilities and finding lasting solutions for the storage of long-life waste
in the not-too-distant future, the public will realise that this choice was not dictated by dogma or an
isolated decision made by a few political decision-makers, but by a real need for our planet's stability.

This presentation will include illustrations (TV/posters) from the EDF corporate advertising campaign
launched on all major media in 2001. The campaign is based on the concept of sustainable development.
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