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Keypoints

• Participate in youth and culturalprogrammes where several tens or hundreds of thousandpeople are
present! Be initiator, proactive, provocative and offensive!

• People become interested in nuclear topics when they are addressed in their language.
• Raise questions, which are interesting for the general public and your visitors would be willing to

talk about! Use your humour and give out small gifts!
• Back up your statements by use of demonstration experiments (e.g. loudly beeping GM-counter) and

large, colorful andpicturesque information sheets!
• The communication should be youthful, human-centred and professionally correct both in personal

level and on the Internet.
• Do not hide the problems! Talk about Chernobyl and the consequences!
• Do notforget about the press: advertise what you are doing. Issue a press release!
• The future of the nuclear industry primarily depends on the public acceptance of nuclear energy

rather than on technical or economic aspects.
• The principal goal ofyour communication should be this: there are young professionals who see real

perspectives in nuclear energetic and advocate its application. The scientific knowledge comes only
second.

• Although you are an expert, most of your visitors will only remember that you had the courage to
support nuclear energetic. Ifyou make a mistake, however, everyone will remember it.

Summary

It seems that the future of the nuclear industry depends on the social acceptance. The Hungarian Youth
for Nuclear (FINE) was established in 1998 as the Hungarian branch of the Young Generation Network.
Our purpose is to remove misconceptions and fears arisen around the nuclear techniques and mainly the
nuclear energetic and to reply the questions brought up by the Hungarian youth in this topic. In this paper
our experience is delineated what we drawn with the help of our programmes about the attitude and the
knowledge of the youth.

Since 1999 one of our main activities was to put up a Nuclear Inforination Tent on the Student Island
festival, the biggest entertaining event in Hungary. We were staying a week on the island every summer
and during this period we communicated with the youth in the language of young people. Our flag and
our presentations were also adjusted to the atmosphere of the festival. The visitors of the Nuclear Tent
were asked to fill out a nuclear TOTO and the good solutions were rewarded by different gifts. During the
three summers thousands of TOTOs were filled out by the visitors. Since there were a lot of people from
the neighborhood countries we have TOTOs in English and in German as well.

There were 13+1 questions in the TOTO in order to estimate the knowledge of the youth in the nuclear
field. It contained questions about the operation of reactors, radiation, radiation protection, accidents and
energetic.
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Besides the Nuclear-tent we tried to teach and inform the young people with some other way, as well. We
made our own web-site, we wrote several articles and our members were invited by the greens for
conferences.

Our experiences showed that young people usually heard about the biggest accidents but they were not
clear about the causes and consequences. In the other topics the level of their knowledge was rather low
or they had a lot of misbelieves which could be worse in some cases.

We found youths very open when they were addressed in their language. We could attract the attention
with our demonstrations on the problems with the nuclear energy. Not only several interviews were taken
with us and were broadcast on TV and radio channels, but Nuclear Tent also appeared in the biggest
Hungarian interact sites.
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Powering down
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In 1997 and as a result of political developments in the Dutch government's energy policy, the Nuclear
Power Plant (NPP) Dodewaard was forced to stop producing electricity for the national grid. As a
consequence, plans for the decommissioning of the NPP were developed. For the Netherlands this is a
first-of-a-kind project: so far no nuclear installation has been actually dismantled in this country.

GKN, the operator of NPP Dodewaard, started a vast decommissioning project. Four years elapsed before
a concept was ready for the licence required to carry out the plans. The scope of activities is as follows.
Once all spent fuel has been removed from the site the installation will be brought into a state of so-called
Safe Enclosure, which will ensure that all radioactivity remaining inside components and buildings, can
be kept safely locked in for a period of 40 years. At the end of this 40 year waiting period, when radiation
levels will have dropped considerably in a natural way, the NPP will be dismantled and the grounds on
which the complex was built can return to be the green meadowland they once were.

The process of convincing the Dutch government and obtaining approval for these plans took a lot of time
and effort from GKN's side. Now - almost five years later - we have reached the stage that the text of the
concept licence has been made public to the Dutch citizens who, within a defined period of time, may
submit any objections they have, prior to the licence becoming final.

In the Netherlands a majority of the people are not exactly enthusiastic about nuclear. Therefore, PR
matters related to the Dodewaard NPP are mostly been handled low-key and in a reactive way rather than
pro-actively. But with respect to the plans for the future of the Dodewaard plant, operator GKN felt a
distinct obligation to inform in a timely and active manner both our government as well as the man in the
street.

With that objective in mind, we decided to develop an in-house, low-budget video film (duration
approximately 17 minutes), in which the history and the future of the NPP Dodewaard would be shown in
a bird's-eye view. A small team of GKN employees worked out the criteria that would make the video
ideally suitable for every possible audience. Being our target group the average Dutch citizen, one of the
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