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The Young and the Restless

Emmy Roos -- ETCetera Assessments LLP, USA

The Younger Generation

On December 13, 1997, the INSC published the "Report of the Younger Generation of
Professionals within Nuclear Science and Technology". This report is the result of the
discussions of a group of the Younger Generation (YG) of professionals in Nuclear Science
and Technology. The discussions were conducted through e-mail during 1996 and 1997 and
they represent a selection of viewpoints and concerns on well defined principle issues.

The Group was composed of under-35-year olds selected to represent wide global interests.
The Group started by selecting a set of Nuclear Science and Technology topics within which
discussion could be conducted. Each member of the group became a rapporteur for one topic.
I was the rapporteur for the Global Public Acceptance topic. This paper is based on the
conclusions on the discussions on the topic and the ideas that emanated from it.

Global Public Acceptance

The major conclusion in the Global Public Acceptance section of the report was that the
industry needed to provide information to the public on all aspects of nuclear science and
technology. We should do this, not because we cannot afford not-to, but because we have a
passion for nuclear energy and we want to share this passion with the public.

Public Understanding, let alone Public Acceptance, can only be created through Public
Attention. But public attention in a world with an overload of daily information, is a matter of
survival of the fittest, or the most passionate. I could hold a select and lonely press conference
to distribute a leaflet on radiation and how it is part of our habitual environment.
Alternatively I could go to the weekly local market, to show the public what radiation is, by
attracting by-passers to make their own cloud chambers and take them home. Taking the
message to the public shows more passion that asking them to come to a conference.

Our opponents are very good at getting public attention. I just need to say the magic word
Greenpeace and we all immediately think of "Save the Whales", "Stop Nuclear Power", and
"Remember Chernobyl." What message would be recognizable in promoting Nuclear Science
and Technology?

We recognize their statements because:

I they are a globally recognizable organization operating under one name;

2. they are very passionate about their statements: they even chain themselves on train rails,
or chase boats in rubber canoes to make their point, and;

3. they are uniform in their message: whatever the anti-nuclear action is or wherever it takes
place, they always use the same words: "Stop Nuclear Power".
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However, when looking for a similar magic word or phrase in the nuclear industry, it is very
difficult to find one. One could settle for "Our nuclear society" as the magic phrase, but it
does not leave an equally strong message FOR nuclear energy. Does this mean that the
nuclear industry is as boring as my high school science teacher -- whom I always suspected of
having died 2 years BEFORE I had him as a science teacher?

The nuclear industry seems to have A the required ingredients: occasional pro-nuclear events,
openness towards the press, politicians and the public, leaflets, brochures, and invitations for
company visits. The only thing we lack is a recipe for success: and that recipe is a Global
Pro-nuclear Campaign Organization.

• The organization should be passionate and willing to go to the public. We need to add
spice to our ingredients. Baking an apple pie at home will never get any public attention
or make it to the news, because, just like (nuclear) energy, baking is part of our daily life
and not really interesting. If, however, a group of people bakes a giant apple pie in the
town's market place, to break the world record, you will have public attention.

• It should be uniform in its message. Every nuclear organization and every firm has its
own way of phrasing its ideas. At best, they are just slightly different, at worst, they are
each other's opposite. Furthermore, all of these different messages try, separately, to
compete with one giant uniform anti-nuclear message. In trying to do that, we are truly
"fighting windmills"

• It should have a name that people recognize, all over the world. It should be simple, but
certainly not another acronym. It should be funky, catchy and easy to remember. How
about "Radiant", or "Sunshine"?

• The organization should represent a few key thoughts in the public's mind.

• It must be self-supporting through sponsorships and members. To make such an
organization work, it is important that the group is shown to be independent from existing
nuclear industries.

• It should target the young public. The young public is a very important group, especially
since they are the main target group of anti-nuclear organizations. "Young" is - of course -
everyone who is young at heart and willing to see change.

The organization would consist of an international head-office, and national and/or regional
offices that operate as franchises. The international office would supervise the organization
and would be responsible for coordinating international campaigns, carrying out international
events and coordinating a uniform global message. The franchises would contribute
financially to the international organization, run national and local campaigns, participate in
international campaigns by passing on the main organization's message, and contribute to new
campaign development. It should convey the same message time and again

The strength of the organization would come from the people involved in it, its members and
its global recognition. The people involved in it can easily be found, because there are a lot of
"young and restless" people in the nuclear industry that are willing to volunteer time and
enthusiasm such an effort. The members would be gathered through schools, youth

40



organizations, etc. The international reach would be accomplished through the combined
strength of national/regional offices.

The young generation is vital in creating such an organization, because the way to attract
young people is through young people and there are a lot of "young and restless" people out
there that are willing to put a lot of effort in such an organization.

Main Goals

The organization's main goal would be to promote all aspects of nuclear science and
technology as necessary to society's health, well being and development. This would include
the following activities:

1. Public Communication - through regular newsletters to members, a website, public
displays (in zoos, libraries, train-stations ... ), summer camps for kids, contests, a nuclear
game, etc.

2. Media Contacts - by actively becoming the first available resource for nuclear information
in every town and city,

3. Governmental Relations - in keeping decision makers and their staff aware of the benefits
of nuclear science and technology,

4. Campaigning - through the organization of sports, entertainment, and cultural events;

5. Fundraising - by creating a membership through advertising, taking part in public events,
parties, and the sales of products etc.

6. Providing an Activist Message whenever and wherever possible. This means attending
public interest meetings and the like and proclaiming the message.

A proposal for the formation of such a group will be presented at the coming International
Conference of the Younger Generation that is being planned for Bratislava, Slovakia, in
2,000. The new millennium is an appropriate time to do things differently.

Conclusion

Public understanding, let alone public acceptance, can only be accomplished by getting public
interest and public attention first. The industry's attempt to get public interest is divided,
formal and dull. It is based, not on passion, but on a business rationale. It offers, therefore,
no real competition to the passionate and consistent efforts of anti-nuclear global
organizations like Greenpeace. However, if Greenpeace can do it, there is no reason (no
excuse) that we, the pro-nukes cannot do it as well.

Don't get mad, get even ... with passion. .... and we intend to.
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