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FINANCIAL ANALYSTS
AND THEIR OPINION ABOUT NUCLEAR

Patrick H. DE VOS
Company Spokesman and Investor Relations Manager

ELECTRABEL, Brussels

This article is to be considered as an introductory note to the presentation
at PIME-Avignon.

1. ELECTRABEL COMPANY PORTRAIT

Electrabel is a Belgian utility with business activities ranging from electricity
generation and transmission (market share 88 %) to direct distribution of electricity to
industrial customers. It also distributes electricity and gas to small and medium
enterprises and households through the mixed intermunicipal companies for energy
distribution (85 % market share for electricity and 89 market share for gas).

The distribution of TV- and radio signals in Belgium exceeds a 98 market
penetration. Electrabel holds a 53 % market share in this business through mixed
intermunicipal companies.

Electrabel has also a developing steam-sales business and operates a 0 % market
share in water distribution.

Electrabel operates a diversified power stations portfolio with a total installed
capacity of 15,000 MW and which includes seven nuclear reactors for a total
generating capacity of 5713 IVIW. These nuclear power stations are also known as
highly reliable and efficient. In 1998 they generated a 55.2.1 of total electricity
production in Belgium. Gaseous fuels (natural gas) contributed for 22.9 to total
power generation output. Production based on coal and recoverable energy
accounts for 16.7 %. Renewables account for 1.8 %, and fuel oil for only 28 .

Electrabel is listed at the Brussels stock market and ranks among the three highest
market capitalisations.

The industrial group Tractebel controls 40 %of the 54,472,758 shares, and the
municipalities hold %. The free float is up to 55 %.

In addition, Electrabel shares are quoted on the Luxembourg and Amsterdam Stock
Exchanges. They are traded on the London SEAQ market, Berlin and Frankfurt, and
figure on the Eurolist system.

Furthermore, Electrabel is listed on the eurc, Stoxx 50 index.
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ELECTRABEL NUCLEAR POWER STATIONS

NUCLEAR

Year mw AMW Invest. Overhaul Avail. (1/6)
(10-yearly)

• Doel 1 1975 392.5 1985 82.9
• Tihange 1 1975 962 99 1996) SG i995) 1985 81.5
• Doel 2 1975 392.5 1985 77.9
• Doel 3 1982 1006 106 1996) SG 1993) 1993 85.9
• Tihange 2 1983 960 66 1996) 1993 86.1
• Doel 4 1985 985 SG 1996) 1996 80.1
• Tihange 3 1985 1015 SG iggs) 1995 87.1

• Chooz B 750 25%)
• Tricastin 458 12.5%)

Z7
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2. OBJECTIVES OF RELATIONS WITH INVESTORS

A company that is quoted on the Stock Exchange must arouse and maintain the
interest of financial circles and retain their confidence. I nterest and confidence are
essential elements not only for supporting the share price but also for access to the
capital markets at relatively attractive rates.

The objective of relationships with investment circles will therefore be twofold

• to establish the company's financial credibility and

• to obtain an "objective' quotation.

The degree of this credibility can be measured from the progress of the share
quotations on the Stock Exchange and from the rates at which loans can be
obtained.

A good financial reputation can only be established on the basis of a good
knowlegde of the company's results and a good understanding of its short- and long-
term strategy.

Our experience has led us to conclude that the financial analyst is more concerned
with a detailed interpretation of the figures, while, because he can depend on an
established financial analysis, the fund manager will be more interested in the short-
and long-term strategy and will evaluate this strategy in accordance with the analysis
of the country, that is to say its economic situation, the international position of the
currency, and the economic and social policies of the countries affected by the
company's activities.

3. COMMUNICATION POLICY

Electrabel opted for an integrated communication strategy, that is to say that the
release of information relating to its image, both inside and outside the company, to
the media and financial circles and even the marketing and logistics of
communication must present a consistent message overall; it is only the language
that is adapted to each target public.

Our communication policy aims mainly to provide communication that is as
objective as possible in conjunction with our discussion partners, that is to say on
the basis of a long-term professional relationship in a climate of mutual confidence.

How is this policy applied to "relations with investors" 

We can distinguish two phases:

1. The initial phase 1990-1991)

In fact, before the activities of the pvate electricity companies were amalgamated
in Electrabel on 10 July 1990, we launched a vast internal and eernal
communication programme, starting from January 1990.
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Since 10 July 1990 and more particularly the day after the establishment of
Electrabel, our Chairman received about a hundred financial analysts and portfolio
managers.

Since then, interest in Electrabel has never ceased to increase.

To begin with, we concentrated mainly on a general presentation of the company
by explaining what is essential to our operation, that is to say Electrabel working
as a private company with a public utility orientation in a remarkably firmly
regulated market. We explained the figures in the annual report, of course, and we
set out the short- and long-term strategy.

It should also be said that we never give specific communication as to the financial
result expected. We confine ourselves to setting out our financial objectives.

2. When Electrabel was founded in 1990, but even more noticeably since 1992 we
have observed a phase of development in both the quantity and the quality of
our relations with investors.

We are now focussed on explaining how the company is facing the open
European Market.

As regards the quality of our relations with investment circles, we note that their
knowlegde and understanding of our company are increasingly more detailed.
Meetings are now characterized by detailed questions and answers sessions.

4. NATIONAL AND EUROPEAN BLUE CHIP

Together with nineteen other star-quality Belgian equities, Electrabel is part of the
basket used to calculate the BEL 20 share index. It also forms part of the basket of
fifty European star-quality shares from countries joining the European single
currency, used to calculate the Dow Jones Euro Stoxx 50 index. Its representation in
these indices explains why there is such international demand for Electrabel shares.

We frequently have investors from outside the Euro-zone and even from the United
States. Our stock is well known in London, New York, Boston, Chicago, Berlin,
Frankfurt, Gen6ve, Glasgow and Edinburgh.

Solid as a rock

A certain degree of nervousness is sweeping over the share markets at the moment.
The events in Asia and Latin America have even led people to talk of an economic
crisis. In panic, people took refuge in Electrabel stock, which goes a long way
towards explaining why the pce has continued to rise.
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