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ABSTRACT

The purpose of this non-professional paper is to describe the first steps being taken by the Young
Generation network of the French Nuclear Society in the communication field, i.e. what they already have
learned, and what actions they intend to conduct in the near future.

From experiences conducted in France in the recent past, we can build a map of public expectations as far as
nuclear information is concerned. "What do they want to learn?", and "Do they really want to learn
something about nuclear stuff T' are the main questions.

From the numerous questions asked to COGEMA representatives at the "Foire de Paris" (Paris Fair) in
1998, we can identify five categories of public concerns.

I- Self-centred attitude 
• Health radioactivity impact
• Local curiosity (neighbouring nuclear plant)

2- Unselfish curiosity
• General curiosity what is nuclear?, what is nuclear future?
• Technological curiosity visits, how does it work 

3- Social Attitude:
• Economics nuclear, reprocessing and recycling
• Politics trade with Russia, non-proliferation, terrorism, comparison of French and others strategies...
• Environment: waste toxicity

4- Already developed awareness
* Precise and technological curiosity

5- And the category of people that have not asked any question should not be forgotten or set apart.

To the four first people profiles, to answer their questions means to fill a gap they feel exists in their
"nuclear knowledge", and the challenge is really to find the right words, the right level of communication.
From category I to category 4 the technical level of the answer must increase, and, profile 4 will need to
consult an expert. For the others, whether they are self-centred or socially oriented is not the point, they
expect simple explanations, in relation with their everyday life, because they recognise the fact that nuclear
is part of it, and they just want to know better the actual consequences of this fact. Their concerns can
probably always be translated into a simple and universal question "what does nuclear change for what is
significant in my life .

The fifth category did not come and ask. Does it mean these people are not interested in the subject Does it
mean these people do not care about nuclear at all It certainly does not mean they have never heard of it 
It may mean they believed they would not understand the answers. It may mean they were simply afraid or
ashamed...



And what is more innocent, what is more reassuring than a young person And in general, for all categories
except number 4 for one reason or another, Joe Bloggs will probably not ask the same question depending
on whether he is in front of a young person or not. And if not, he may not ask a question at a.

The first reason why a young person involved in nuclear would at first glance get a better note in credibility
is precisely the fact that he or she is working in this field, and has therefore probably chosen it. And he, or
she has chosen it recently, at a time when nuclear is a very controversial subject, unlike twenty years ago,
when it was certainly more gratifying to work in this field. We live also at a time when environmental
concerns are much stronger.
"And a young person that knows all that has even so chosen to jump on board the nuclear boat 

Secondly, everybody will agree on a natural human reaction which is that one is less intimidated in front of
a young person than in front of an older person, and shyness and fear of being criticised are also much
smaller.

However if young people are a relevant choice for contacts, what do they have to say, and do they have the
knowledge to answer They are probably not the "experts" that are going to answer questions from category
4, but since young nuclear staff have entered the nuclear world recently, they remember perfectly their
nuclear "training period" and can easily put themselves in the position of the public, use simple wording,
understandable images, universal comparisons...

The same applies also when dealing with journalists and ecologists. Young people coming back from Kyoto
and more recently from Buenos Aires all got the impression that it was easier for them to get in touch with
ecologists, because they have basically the same concerns and are somehow complementary.

The attraction for j ournalists comes probably from the pleasant surprise of coming face to face with young
representatives of the nuclear industry which is a quite recent phenomenon, and from hearing new nuclear
messages.

While the young generation is probably less motivated than the first nuclear generations by the technological
challenges - simply because it has already been a success, and to maintain technological know-how is a
challenge, but not an actual source of motivation -, and the economical challenge is de facto present in
everyday nuclear life, the young generation becomes naturally involved in what could be called the new
nuclear challenge, that is, nuclear communication.

And building new messages has already started "tell the truth and do not hide the drawbacks, demystify
nuclear, treat nuclear as a relevant part of the energy mix and not as a goal, promote energy... and certainly
make nuclear understandable and make nuclear information fit with public expectations"... are the guidelines
of the young generation communication strategy.

Also, thinking and talking simply can be done in a very fashionable way. Why not try to adopt the
communication style people like so much in everyday life we are talking here about scoops To make
people interested in your activity, give them something they can tell at home, something they can easily
remember, something everybody would understand, something everybody will believe, and something that
will breed a surprise feeling. French people probably all remember the EDF "nuclear drill" or hair-dryer in a
TV commercial a few years ago. We can also quote the example of a small book from Framatome called
"Arguments" which is built on the same idea, maybe a little bit too partial...
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In concrete terms, the communication actions planned by the young generation of the French nuclear society
in order to promote nuclear are 
- to go on promoting the role of the young people in the communication field
- to open its information activities to a larger public, not only the students interested in the nuclear field,
which already belong to the society, but also to anybody, schools, young politicians, ecologists, journalists,
and the general public, through large scale events like the Paris Fair.

That presupposes that the young people involved are sufficiently aware, and prepared to argue. So let us
suppose nuclear companies want to have their industry field appreciated by the public, then they should give
young people the means to help.
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